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Looking from the bottom up



Looking from the top down



Where design and content meet



Content Strategy

 Content Structure

 Metadata

 Inventories

User Experience (UX)

 Users

 Goals & Tasks

Mental Models

Information Architecture (IA)

 Organization  Hierarchy  Labeling



Cont ent  Invent or ies  Influence  Card Sor t s  Influence  Draf t  IA





In-pe rson , m odera ted Rem ote , unm odera ted



Draft IA

Card Sort
• User Vocabulary
• Perceived Relationships

Content Inventory
• Site Vocabulary
• Site Hierarchy & Structure



Cont ent  Audit   Influence  Tree Test s  Influence  Navigat ion Maps





Results returned

A participan t sees…





Cont ent  Types  Influence  Wirefram es  Influence  Developm ent
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